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. The element that distorts or disrupts a message being sent from a sender to a
receiver is:

DI T Icd Y B W U Wddhd! I Uga & a1 ST § ST [STS ST 82
(A) Cognitive

(B) Medium

(C) Noise

(D) Resonance

. The process of controlling the flow of information is:
a1 B Faferd dx &1 ufchar g2

(A) Media event

(B) Media strategy

(C) Frequenting

(D) Gatekeeping

. The campaign for a New World of Information and Communication Order
(NWICO) was the result of the movement carried out mainly by:

99 3%y G Td YR aRAT & T i gead: I

(A) East European nations

(B) African countries

(C) Nordic countries

(D) Non-Aligned Nations

. The leading financial publication 'Wall Street Journal' has been acquired by:
o o= & e a1 I S & Siferugur fdan g

(A) Bill Gates

(B) Rupert Murdoch

(C) Ted Turner

(D) Knight-Ridder

. A specially designed oscilloscope used to graphically display a video signal:

fIRIY U ¥ § IR STRIARD 1Y foryesT T difsal R & Withe ¥U H &/ &
fere:

(A) Vu Meter

(B) Viewfinder

(C) Studio Monitor

(D) Waveform Monitor

. A brief and compact proposal outlining a television programme production:
caiifaeH e FHiur & fou Hied 9 geed wxara:

(A) Focus

(B) Treatment

(C) Talent



(D) Splice

7. Demographics refer to the examination of the characteristics of the audience
such as:
SFIRA®! SHTSTH DI 3 faRivdraf &1 e g foHe vy
(A) Attitudes
(B) Opinions
(C) Social and economic
(D) Feelings

8. The wire-based international news agencies were the first significant form of:
AR-3MYTRA RIPHY FHER Told! Tgel e 3 oT:
(A) Continental media
(B) Regional media
(C) Global media
(D) Sub-regional media

9. A set of characteristics that make a brand unique in the market place :
Tt faRiwdraf &1 Tg of it 5T ! SR # fadefor §-ra § -
(A) Segmentation
(B) Imaging
(C) Brand equity
(D) Stereotyping

10. Transformational advertising influences :

SR faqT guifad R ®
(A) Feelings

(B) Perceptions

(C) Learning process

(D) Attitudes

11.The modern busy consumer lifestyle results in :
JUHIETSN BT MYFAPH T STa=Iel BT IRUMH @
(A) Positioning
(B) Cocooning
(C) Cognition
(D) Hyperbole

12.0ne of seven major types of appeals in most of the advertisements is :
faRTO= & aRT fhT S ardl A1 Fael § 9 U
(A) Environment
(B) Fear
(C) Irrationality
(D) Submissiveness

13. A theory that suggests that the impact of two or more media is stronger than



using either medium alone is called:

I8 g o 91 Yeima a1 § 1% &) a1 sifdres wifsan &1 uahn 399 @ Fadt uh
HIEH & YA 3ife GHTERITeN § 39 Ped o

(A) Media message effect
(B) Media usage effect

(C) Media survey effect

(D) Media multiplier effect

14.Denotative meaning is the common dictionary meaning whereas connotative
meaning refers to :
T 3 WeapIr H feam man gidn § S qonde o &1 v
(A) Concealed meaning
(B) Adverse meaning
(C) Emotional meaning
(D) Semantic

15. An effective PR programme requires coordination of all efforts towards:
TP GUTET SFF T HRIHH & o8 fod a1 & forg If=ad TR &1 SHIa=adhd 672
(A) Policy making
(B) Defined goals
(C) Budgeting
(D) Planning

16.The style of news writing in which the identification of the source is not
immediately revealed:
THTR G- 1 a8 el ST Wi Bt uga YR § T8t &1 offd! §, Heard o ;
(A) Summary lead
(B) Question lead
(C) Blind lead
(D) Satiried lead

17.The process of substantial trimming of the story along with minor facts :

AR D! M0 T &b Y HRI Hic-Bic B B UfchaT P Hed o
(A) Kill

(B) Hlole

(C) Slant

(D) Boil

18.The element that distorts or disrupts a message being sent from a sender to a
receiver is:
DI T Icd Yo B WM O Wddhd! I Uga B J1T ST § ST [0S Gl 872
(A) Cognitive
(B) Medium
(C) Noise
(D) Resonance

19.Fog Index refers to :



3R YAHid (BT SR I Ay §
(A) Framing

(B) Readability

(C) Visibility

(D) Availability

20. Participatory content creation is known as:
T U favgaxg Fafn & wed €
(A) Precision journalism
(B) Citizen journalism
(C) Turncoat journalism
(D) Envelope journalism

21.The assumption that individuals create meanings have intentions and make real
choices is:
I8 YR Bt fad 31 FPHTed §, 3% S Bid ¢ a4 39U & g1a vl § 39
FEA G
(A) Ariology theory
(B) Actional theory
(C) Nonactional theory

(D) Quotology

22.Find the correct order of communication models in their chronological years:
AfRId TR ATSdl &1 Tl DIershH TdIU :
(A) FEX Dance — Lasswell — Osgood and Schramm — Shannon and Weaver
(B) Shannon and Weaver — Lasswell — Osgood and Schramm — FEX Dance
(C) Shannon and Weaver — Osgood and Schramm — Lasswell — FEX Dance
(D) Lasswell — Shannon and Weaver — Osgood and Schramm — FEX
Dance

23.ldentify the correct chronological order of places where Doordarshan launched its
operations:
fafied RIMl R gRe= TR0 UR™ §1H &7 Ja! 3IhH a1 ;
(A) New Delhi — Kolkatta — Mumbai — Chennai
(B) New Delhi — Chennai — Mumbai — Kolkatta
(C) New Delhi — Mumbai — Kolkatta — Chennai
(D) New Delhi — Mumbai — Chennai — Kolkatta

24.A commercial message affects viewers' receptivity through :
YIRS He =T B TgUIRITerdl Bl UHIId BT B -
(A) churning of products
(B) felt emotions
(C) controversy
(D) highest ratings

25.The best atmosphere for selling ultimately results in:

faept & forT Te S0 uRaw 3rd: TRome &



(A) safe numbers

(B) adventures

(C) good programmes
(D) complex issues



